Persuasive Speech Outline        Length:  3—5 minutes

Title:______________ by____________________

Exact purpose:  To convince the audience that. . .    (complete this statement)

(Although it is the first part of your outline, DO NOT begin your speech delivery by stating your exact purpose. The first thing you say should be your attention grabber.)

I. INTRODUCTION

A. Attention Grabber:  (Statement to wake the audience up/ make sure they are listening!)

B. Thesis:  (Tell listeners what action you want them to take—OR—how you want them to think.)

C. Qualification: (Tell listeners your personal experience with your topic, making you qualified to affect their opinions about it.)

II. BODY

A. Reason 1:  (Tell one reason why listeners should act or think the way your thesis suggests.)

i. Example 1—Support for reason given above. 

ii. Example 2—Support for reason given above.

iii. Example 3—Support for reason given above.

TRANSITION SENTENCE:  (Smoothly connect Reason 1 with Reason 2)

B. Reason 2:  (Give listeners a second reason why they should act or think as you want them to.)

i. Example 1—Support for reason given above.

ii. Example 2—Support for reason given above.

iii. Example 3—Support for reason given above.

TRANSITION SENTENCE:  (Smoothly connect Reason 2 with Reason 3.)

C. Reason 3:  (This should be your STRONGEST argument.  Tell listeners the most important reason why they should act or think the way you want them to.)

i. Example 1—Support for reason given above. 

ii. Example 2—Support for reason given above.

iii. Example 3—Support for reason given above.

SIGNAL THE WRAP UP!  (Move smoothly from Reason 3 to the conclusion of your speech.

III. CONCLUSION

A. Summary:  (Briefly remind listeners why they should agree with your position.)

B. Memorable Ending/Audience Challenge:  (End with a powerful closing thought or recommended course of action.)

C. Thank Audience for Listening!
Persuasive Strategies and Rhetorical Devices

Persuasive Strategies: There are three types; a good argument will use the combination of all 3. 

1. Logos – logical argument; an appeal to logic or reason

2. Ethos – appeals based on the reliability, credibility, or expertise of the writer

3. Pathos – appeals to the audience’s needs, values or emotions
Rhetorical Device: technique of using language that will increase the persuasiveness of a piece of writing. 
1. Questions

Rhetorical question: thoughtful questions that aren’t meant to be answered.

Can we really expect the school to keep paying from its limited resources?

2. Description and Imagery

a. Imagine being cast out into the cold street, lonely and frightened.

3. Parallel structures

a. To show kindness is praiseworthy; to show hatred is evil.

4. Figurative Language (i.e. using metaphor, simile and personification)

a. While we wait and do nothing, we must not forget that the fuse is already burning.

5. The ‘rule of three’

a. I ask you, is this fair, is it right, is it just?

6. The intentional repetition of a word or phrase at the beginning of a line for emphasis.

a. Will he read the book? Will he learn what it has to teach him? Will he live according to what he has learned?

b. Not time, not money, not laws, but willing diligence will get this done.

7. Hyperbole (using exaggeration for effect)

a. While we await your decision, the whole school holds its breath.

8. Anecdote
a. An anecdote is a short and interesting story taken from your past experience - or that of someone you know or have heard about.  Audiences love anecdotes. 

